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Survey: Australians feelthe heat over summer power bills

Australians may be known for their laid-back nature, yet a survey released today showed
50% of respondents felt stressed when opening their power bills during the summer months.

“The Canstar Blue air conditioner survey showed that worry over how power bills will hit the
back pocket is a significant issue in Australia, particularly in NSW and Victoria where stress
levels were the highest,” said CANSTAR CANNEX's Head of Research Steve Mickenbecker.

“Interestingly, Generation Y respondents were the most relaxed of all generations surveyed
about the size of their power bills.”

The independent Canstar Blue survey also showed the Daikin brand blew away its
competitors, beating market leader Fujitsu when it comes to most satisfied customers. Daikin
also beat major brands including Panasonic, Mitsubishi, Samsung, Kelvinator and LG.

“The survey showed how highly Australians rate Daikin as an air conditioning provider, with
the company scoring top marks in the categories of overall satisfaction, after sale service,
reliability, ease of use, functionality, noise and energy efficiency.”

Samsung and Kelvinator both came out on top in the eyes of their customers for the price of
their air conditioners.

Most common air conditioner gripes
e Units installed incorrectly and in the wrong locations.
High running costs and energy usage
Remote controls and instructions hard to understand and use.
Excessive noise made by unit.
Unattractive appearance.

Canstar Blue, a new initiative of CANSTAR CANNEX, commissions Colmar Brunton to
survey 2,500 Australian consumers across a range of categories every few months to
measure and track customer satisfaction. Daikin today received the Most Satisfied
Customers Award.

The outcomes reported are the results from buyers of air conditioners within the survey
group. To qualify, the air conditioner has to have been bought within the last two years.

“We launched Canstar Blue to give Australians a free online resource to help them with their
key purchasing decisions by making it simple for them to learn from the experiences of other
consumers. It is essentially a guide to product excellence as voted by customers,” Mr
Mickenbecker said.

The independent survey was undertaken in conjunction with professional market
researchers, Colmar Brunton.

The full Canstar Blue results are available at www.canstarblue.com.au.
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Other key survey findings
¢ Females were more satisfied than males with their air conditioner in every category.

e Baby boomers lived up to their optimistic reputation, with the study showing they are
the happiest generation with their air conditioner.

o WA is more satisfied with their air conditioner than Australians in any other state.

Media enquiries: Nina Tovey on 0410 849 818 or ntovey@tpg.com.au

About Canstar Blue:

Canstar Blue was launched in July 2010 by CANSTAR CANNEX, Australia and New Zealand's premier researcher of retail
finance information for more than 350 institutions across the finance sector. Canstar Blue will release regular surveys to
measure and track Australian consumer satisfaction to help consumers make the best purchasing decisions for their needs.
Canstar Blue customers are encouraged to use the database for competitor analysis as well as a means of disseminating their
product range.

What are the Canstar Blue ratings?

Canstar Blue researches, compares and rates the suite of products according to customer satisfaction across categories
including banking, domestic airlines, telecommunications, cars, electronic retailers and plasma and LCD TVs. Results are freely
available to consumers who are encouraged to use the ratings as a guide to product excellence. The use of similar ratings
logos also builds consumer recognition of quality products across all categories. Please access the Canstar Blue website at
www.canstarblue.com.au if you would like to view the latest ratings reports of interest.

RATINGS

Most Satisfied Customers — Air Conditioners

After Energy

Daikin Fodkodok Fhkkkd  dokdoiek Fhkdkokd dokokdek dodkedkodnk dokoioiok
Fujitsu AR AR R AR AR AR AR AR
Kelvinator R b s o o o B o 8 8 ¢ AR L8 8 8 4 b8 8 8 AR FRR
LG R AR R AR AR R AR AR
Mitsubishi Electric sk R TR WA Rk L8 8 8 4 b8 8 8 AR L8 8 8 4
Panasonic FoAAA AR FAAA AR AR FoRAA AR AR
Samsung AR FTRRRR RR R R R dohk L8 8 8 ¢ RAR AR L8 5 8 ¢

* Overall satisfaction is an individual rating and not a combined total of all ratings



